Media  – Key Stage 3
	Intent:
Media students at Featherstone Academy are empowered to become critical, creative, and culturally aware learners who can navigate and contribute to an increasingly complex media landscape. Through a rich blend of analytical study and hands‑on production work, the department aims to develop confident communicators who understand how media shapes society, influences identity, and reflects the world around them. Media Studies empowers students to become thoughtful, responsible participants in modern society. They learn to question the messages they encounter daily, recognise bias, and appreciate diverse perspectives. The curriculum encourages students to reflect on their own identities and media habits, fostering empathy, digital awareness, and cultural understanding.

The aims of the Media Studies department are:
· We want the pupils to engage and love the subject as much as we do. 
· By promoting thinking skills and public speaking, we want to build the confidence of the pupils so they can make a real input in lessons and society in future.
· We want the pupils to develop confidence and independence. Whether this be in reading, thinking, writing or analysis. 
· We want students to gain media literacy and critical thinking skills. 

Media Studies links naturally with a wide range of school subjects, supporting and enriching learning across the curriculum. It connects with English through analysis, interpretation and extended writing; with Art and Design through visual communication and creative production; with ICT and Computer Science through digital skills and media technologies; and with Sociology, PSHE and Citizenship through the study of identity, representation and society. It also complements Business Studies by exploring marketing, audiences and media industries, helping students see how media shapes and interacts with the wider world.

	Implementation:

In Year 9, Media can be chosen as a pre-option for GCSE. Students will have one double-lesson a week. 

Throughout the year, the students will cover each area of Media that is present on the GCSE. They will begin with Television and Film – and will initiate their own understanding of reading and decoding media products. They will then move on to digital media, focusing on the Video Game industry and its regulation, as well as focusing on audience theory. Finally, they will centre on News industry, focusing on how social media has altered the way we consume and decode current events. 

	








	Term
	Year 9 – Pre-option

	
	Topic
	Knowledge
	Skills/Assessment

	Term 1

	Television industry
Students will study the history of television and different genres such as a Reality TV and Sitcoms. 




Hollywood and the Film Industry
Students will get to study film regulation, and the major differences between Hollywood blockbusters and indie films. 


	
· Public ownership (BBC) vs commercial ownership
· Funding and advertising
· Genre theory and media language
· Stereotypes
· Film ownership and studio production
	Constant verbal feedback.

Formative assessment regularly throughout term to assess knowledge and understanding.

Final assessment – TV pitch. Creative project in which students create their own treatment for an original TV show. Students must use knowledge from across the term. 

	[bookmark: _Hlk161680564]Term 2

	Video Games 
Students will focus on history of video games and how they are constructed.  




Music Videos and marketing 
Students will focus on the purpose of music videos and track the changing trends through the last few decades. 
 
	
· Console wars eg SEGA vs Nintendo
· Regulation and the PEGI system
· Media synergy and media convergence
· Bartle’s gamer theory – Taxonomy of Gamers
· Stereotypes
· Narrative vs performance vs conceptual music videos 
	Constant verbal feedback.

Formative assessment regularly throughout term to assess knowledge and understanding.

Final assessment – Create either an original video game character or conceptual pop star with marketing materials. 

	Term 3

	
Print Media – Adverts
Students will learn how to decode print advertisements and understand how they are constructed to sell products. 




Print Media – Newspapers and Magazines
	

        
· Newspaper regulation
· Tabloid vs Broadsheet
· Socioeconomics and newspaper marketing
· Features of newspapers and magazines
· Gender theory – Male Gaze theory (Mulvey)
 
	
Constant verbal feedback.

Formative assessment regularly throughout term to assess knowledge and understanding.

Final assessment – Essay decoding and analysing newspaper front cover. 













Media  – Key Stage 4
	Intent:
Intent:
Media students at Featherstone Academy are empowered to become critical, creative, and culturally aware learners who can navigate and contribute to an increasingly complex media landscape. Through a rich blend of analytical study and hands‑on production work, the department aims to develop confident communicators who understand how media shapes society, influences identity, and reflects the world around them. Media Studies empowers students to become thoughtful, responsible participants in modern society. They learn to question the messages they encounter daily, recognise bias, and appreciate diverse perspectives. The curriculum encourages students to reflect on their own identities and media habits, fostering empathy, digital awareness, and cultural understanding.

The aims of the Media Studies department are:
· We want the pupils to engage and love the subject as much as we do. 
· By promoting thinking skills and public speaking, we want to build the confidence of the pupils so they can make a real input in lessons and society in future.
· We want the pupils to develop confidence and independence. Whether this be in reading, thinking, writing or analysis. 
· We want students to gain media literacy and critical thinking skills. 

Media Studies links naturally with a wide range of school subjects, supporting and enriching learning across the curriculum. It connects with English through analysis, interpretation and extended writing; with Art and Design through visual communication and creative production; with ICT and Computer Science through digital skills and media technologies; and with Sociology, PSHE and Citizenship through the study of identity, representation and society. It also complements Business Studies by exploring marketing, audiences and media industries, helping students see how media shapes and interacts with the wider world

	

	Implementation:

	
Media Studies is a one-year GCSE option with a mixed class of Y10 and Y11 students. This option is on the EDUQAS exam board. The qualification is split up into three components: two exam-based, and one piece of coursework. 

The course will focus on the four sections of the Media theoretical framework – Media Language, Representation, Industry, and Audience. Students will study a wide range of texts from different eras of Media.

Media Texts

Component 1
Print advertising – Quality Street, This Girl Can*
Film marketing – The Man with the Golden Gun, No Time to Die
Magazines - Vogue, GQ
Newspapers – The Guardian, The Sun
Video Games – Fortnite
Radio – The Archers

Component 2 
TV Crime Drama – Luther*, The Sweeney
Music Videos – Lizzo -  Good As Hell, Stormzy – Superheroes, TLC – Waterfalls

*Changing for 2026-2027


















	Term
	KS4 – Y10&Y11

	
	Topic

	Knowledge
	Skills/Assessment

	Term 1

	Component 1 

Media Language and Representation
Print media – Advertisement
Print media – Film marketing
Print media – Newspapers
Print media – Magazines





Industry and Audience
Radio & Digital media – The Archers
Digital media – Fortnite
Digital media – The Sun
Digital media – Bond






Component 2 
TV Crime drama – Luther and The Sweeny
Music videos  - Lizzo, Stormzy, TLC



	- The various forms of media language used to create and communicate meanings in media products 
- How choice (selection, combination and exclusion) of elements of media language influences meaning in media products, including to create narratives, to portray aspects of reality, to construct points of view, and to represent the world in ways that convey messages and values 
 - The relationship between technology and media products 
- The codes and conventions of media language, how they develop and become established as 'styles' or genres (which are common across different media products) and how they may also vary over time 
- Intertextuality, including how inter-relationships between media products can influence meaning 
- Fundamental principles of semiotic analysis, including denotation and connotation  
- Theoretical perspectives on genre, including principles of repetition and variation; the dynamic nature of genre; hybridity and intertextuality
- Theories of narrative, including those derived from Propp
the ways in which the media re-present (rather than simply present) the world, and construct versions of reality  
- The choices media producers make about how to represent particular events, social groups and ideas 
- The ways aspects of reality may be represented differently depending on the purposes of the producers       - The different functions and uses of stereotypes, including an understanding of how stereotypes become established, how they may vary over time, and how stereotypes enable audiences to interpret media quickly 
-  how and why particular social groups may be under-represented or misrepresented 
- How representations (including self representations) convey particular viewpoints, messages, values and beliefs, which may be reinforced across a wide range of media products 
 - The social, cultural and political significance of particular representations in terms of the themes and issues that they address 
 - How representations reflect the social, historical and cultural contexts in which they were produced  
- The factors affecting audience interpretations of representations, including their own experiences and beliefs 
- Theoretical perspectives on representation, including processes of selection, construction and mediation 
 - Theoretical perspectives on gender and representation, including feminist approaches
- The nature of media production, including by large organisations, who own the products they produce, and by individuals and groups 
-  The impact of production processes, personnel and technologies on the final product, including similarities and differences between media products in terms of when and where they are produced 
- The effect of ownership and control of media organisations, including conglomerate ownership, diversification and vertical integration 
- The impact of the increasingly convergent nature of media industries across different platforms and different national settings  
- The importance of different funding models, including government funded, not-for-profit and commercial models
-  How the media operate as commercial industries on a global scale and reach both large and specialised audiences
-  The functions and types of regulation of the media 
the ways in which audiences may interpret the same media products very differently and how these differences may reflect both social and individual differences 
- The ways in which people’s media practices are connected to their identity, including their sense of actual and desired self 
 - The social, cultural and political significance of media products, including the themes or issues they address, the fulfilment of needs and desires and the functions they serve in everyday life and society 
 -  How audiences may respond to and interpret media products and why these interpretations may change over time 
  - Theoretical perspectives on audiences, including active and passive audiences; audience response and audience interpretation 
- Blumler and Katz's Uses and Gratifications theory



	Skills
- Enquiry, critical thinking, decision-making and analysis
- Acquire knowledge and understanding of a range of important media issues 
- Develop appreciation and critical understanding of the media and their role both historically and currently in society, culture and politics  
- Understand and apply specialist subject-specific terminology to analyse and compare media products and the contexts in which they are produced and consumed in order to make informed arguments, reach substantiated judgements and draw conclusions about media issues
 - Appreciate how theoretical understanding supports practice and practice supports theoretical understanding
 - Develop practical skills by providing opportunities for creative media production.
- Analyse and compare how media products construct and communicate meanings and generate intended interpretations and responses
- Use relevant theories or theoretical perspectives and relevant subject-specific terminology 
- Respond through discursive writing to show knowledge and understanding of media issues 
 - Construct and develop a sustained line of reasoning which is coherent, relevant, substantiated and logically structured in an extended response


Assessment

Constant verbal feedback.

Regular formative assessment on induvial exam-style questions and marked to GCSE framework. 

Regular knowledge to check core knowledge and understanding. 

Mock examination on C1 in Autumn Term, and both C1 and C2 at the beginning of Spring Term. 

	Term 2

	Component 3

Creating Media Products Non-exam assessment: internally assessed and externally moderated by  Eduqas 





	

This component draws together knowledge and understanding of the media theoretical framework gained throughout their course by requiring learners to apply their knowledge and understanding of the media synoptically through practical production. In Components 1 and 2, learners gain a detailed understanding of media language, representation and audience in relation to a range of media forms. In this component, learners must apply their knowledge and understanding of media language and representation to an individual media production for an intended audience in response to a choice of briefs set by Eduqas. The set production briefs will change every year, requiring learners to create a production in a different genre/style and/or for a different intended audience. The briefs will be released annually on 1 March in the year prior to assessment, and will be published on the Eduqas website. Task-specific indicative content will be issued each year with the non-exam assessment briefs. Production briefs will always be set in the following media forms: television, magazines, film marketing and music marketing. The briefs will always specify the intended target audience.




	

Learners will be assessed on their ability to create a production for an intended audience by applying their knowledge and understanding of media language and representation to the production work in the following ways:

 - Responding to the requirements of the brief and completing all tasks detailed in the chosen set brief 
 - Appealing to, and engaging, the intended target audience detailed in the brief through the use of, for example, genre conventions and representations to communicate meanings to the intended audience 
 - Applying knowledge and understanding of media language by using appropriate codes and conventions of the genre/style/form 
- Applying knowledge and understanding of representations of particular events/ issues/groups and individuals appropriate to the brief, by using appropriate representational devices, showing understanding of how meanings are created.

















	Term 3

	
Revision for final examination

Component 1 

Media Language and Representation
Print media – Advertisement
Print media – Film marketing
Print media – Newspapers
Print media – Magazines


Industry and Audience
Radio & Digital media – The Archers
Digital media – Fortnite
Digital media – The Sun
Digital media – Bond



Component 2 
TV Crime drama – Luther and The Sweeny
Music videos  - Lizzo, Stormzy, TLC

	

As above (Term 1)

	Skills

Enquiry, critical thinking, decision-making and analysis
- Acquire knowledge and understanding of a range of important media issues 
- Develop appreciation and critical understanding of the media and their role both historically and currently in society, culture and politics  
- Understand and apply specialist subject-specific terminology to analyse and compare media products and the contexts in which they are produced and consumed in order to make informed arguments, reach substantiated judgements and draw conclusions about media issues
 - Appreciate how theoretical understanding supports practice and practice supports theoretical understanding
 - Develop practical skills by providing opportunities for creative media production.
- Analyse and compare how media products construct and communicate meanings and generate intended interpretations and responses
- Use relevant theories or theoretical perspectives and relevant subject-specific terminology 
- Respond through discursive writing to show knowledge and understanding of media issues 
 - Construct and develop a sustained line of reasoning which is coherent, relevant, substantiated and logically structured in an extended response


Assessment

Constant verbal feedback.

Regular formative assessment on induvial exam-style questions and marked to GCSE framework. 

Regular in-class full mock papers with regular feedback. 







